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  Abstract  

Harassment is a complex phenomenon that occurs throughout the world and on a daily basis. The 

feelings of vulnerability to harassment can create worries toward the destination. This may affect tourists' 

decision regarding the choice of such destination, and tourists may not return to or advise this destination to 

others if they have felt unsafe. The purposes of this study is to identify the types of tourists’ harassment, 

determine the factors leading to this problem in Egypt, and investigate the effects of harassment on tourists’ 

future decisions to travel to Egypt. Therefore, a survey has been conducted on 218 tourists in order to reflect 

their experience with harassment. The findings reveal that verbal harassment is the main type of harassment, 

followed by begging, vendor persistence, and physical harassment. Finally, the results illustrate that tourists' 

opinion about choosing Egypt as a tourist destination is negative. They have had a bad impression about 

Egypt. As being an unsafe tourist destination and they do not have the intention to revisit it. 
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Introduction 

Tourism is a service industry in which the nature of its products is intangible, and it is susceptible to risks 

and threats.
1
Safety and security are vital to providing quality in the tourism industry more than any other 

economic activity. The success or failure of a tourist destination depends on being able to provide a safe and 

secure environment for the visitors.
 2,3,4

   

Furthermore, tourism relies mainly on providing services which may be affected by the behavior of a certain 

category of people who are especially less educated. Such activities can damage vacation quality, reduce the 

propensity to return, and even threat the destination’s image and economic future.
5
The feeling of tourist 

safety is the most important factor that influences the choice of a destination. The tourist tends to choose a 

destination where his personal safety is guaranteed So, the survival of the tourism industry depends on 

maintaining the image of the destination as a safe haven.
8,9

 

Unfortunately, Egypt has gained a reputation for being an unsafe place to go on holidays due to unpleasant 

holiday experiences resulting from harassment by local vendors who try to nudge and implore tourists to buy 

using over aggressive sales tactics.
10

The phenomenon of tourist harassment has been growing recently in 

Egypt, ranging from verbal harassment, to incidents of stone throwing, physical assaults, robbery, rape, 

sexual harassment and even murder; this issue affects the behavior of tourists negatively, and acts as a 

challenge to the continued growth of the tourism industry.
11,12

 The intense media and negative publicity 

coverage of these events impact the number of tourists visiting Egypt.
6
Also, governments of foreign 

countries issue warnings to their citizens not to travel to Egypt, and encourage them to turn to other tourist 

destinations.
13

  

 

Theoretical Framework 

 Definition of harassment 

Harassment is defined 
14

as "a negative behavior that annoys visitors". In addition, it is clarified from the 

viewpoint of the tourist as "any annoying behavior taken to the extreme". However, from the viewpoint of 

the host perpetrator, "harassment is simply refusing to get "no" for an answer".
5
Furthermore,

15
 harassment is 

"words,  or actions (usually repeated or persistent) that, annoy, alarm, or causes substantial emotional 

distress in that person and serves no legitimate purpose".  

Harassment is "a form of discrimination and a gross violation of a person’s human rights and human dignity 

that is unwelcome".
16
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Also, harassment is defined as "any unwanted conduct of a sexual nature having the effect of verbal, non-

verbal, visual, psychological, or physical harassment".
17

Moreover, harassment is r e f e r r e d
18

 t o a s  the 

"highly symbolic form of violence which is experienced by women in the form of heckling, whistling, rating, 

propositioning, leering, fondling, and in other ways assaulting and humiliating by men as they go about their 

daily lives in public spaces". 

On one hand, harassment cases are increasing among tourists because tourists have certain personal and 

behavioral attributes which tend to make them desirable victims. For instance, tourists often carry large sums 

of money, or valuable items such as cameras and jewelry. Furthermore, they sometimes engage in activities 

which may increase their risk of victimization, such as frequenting night clubs and bars at late hours, or 

accidentally venturing into an unknown area which is considered unsafe. Some tourists also engage in 

activities they would not consider engaging in at home, such as buying drugs.
3,6

 

S i m i l a r l y ,  i t  i s
19

adduced that there are good grounds to assume that the tourist will be 

victimized because she/he is a highly visible temporary stranger, ignorant of the cust o m s  

a n d  l a w s  o f  t h e  h o s t  c o u n t r y ,  a n d  i s  s o c i a l l y  i s o l a t e d .  Also identified are
20,21 

three characteristics that render tourists particularly vulnerable: having the status of a tourist, 

being non-permanent, and being transient at the destination. Furthermore, it is
 22

 proposd that 

the broad factors which cause tourists to be more prone to crime are their appearance, their 

behavior, and the type of environment they find themselves in. 

On the other hand, language difficulties, unfamiliarity with local criminal systems, and short length of 

tourists' stay may inhibit tourists from reporting crime.
6 

Therefore, handling complaints about harassment at 

tourist destinations is left unresolved due to the difficulty of identifying and collecting the evidence.
7, 23,24

 

Reasons behind Harassments 

Harassment will remain a continuing problem in tourism-dependent countries,
11,12

 wherever rich guests 

interact with less rich hosts. The greater the degree of poverty in the host country is, the greater the number 

of vendors and beggars are. Therefore, they assail the tourists for a few dollars.
 15,25

 Furthermore, high 

unemployment rates,
18, 26

cultural differences,
27

 widespread drug use and trafficking,
 13

 and the education 

level
28

 are all reasons that contribute to such a problem.  

Forms of Harassment 

Harassment can be classified into a number of main categories: verbal harassment, non-verbal/gestural 

harassment, physical harassment, pestering, begging, drug peddling, and sexual harassment.
29

 argue these 

incidents range from petty harassment by vendors to robberies and on to more serious and violent crime and 

even murder as shown in Table 1. 

However, tourists are being victimized (harassed) by street vendors, beggars, taxi drivers,
 27,34

  tourist guides,  

customs/immigration officials, travel agents, airline and hotel employees, other service providers,
5
drug 

peddlers, and other locals who come into frequent contact with tourists,
13

at different places such as 

restaurants, bars, night clubs, hotels, beaches, streets, shopping centers, tourist areas, and  airports.
27 
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Table 1Tourist's harassment patterns and rates in Egypt 

Statement 2012 2013 2014 

First: felonies 

Rape 6 8 5 

Indecent assault 95 87 169 

Robbery inside tourist establishments 0 1 0 

Robbery outside tourist establishments   4 4 2 

Drug trafficking 4 3 13 

Drug use 19 29 120 

Total 128 132 309 

Second: misdemeanors 

Physical assaults 88 51 59 

Thefts 484 389 389 

Fraud 82 50 64 

Total 654 490 512 

Third: antiquities offences 

Reports in archeological sites (arguments, vendors harming 

tourists) 

97 98 109 

Reports at Egyptian museums (arguments, exploitation of 

tourists) 

15 37 41 

Total 112 135 150 

Fourth: other offences 

Arresting people embarrassing  tourists 841 616 1169 

Seizing offences of sexual harassment and that against public 

morals 

1459 1905 3385 

Reports related to tourists (things lost, complaints) 608 493 715 

Total 2908 3014 5269 

Source:
 35

 Police General Directorate of Tourism and Antiquities: Criminal Censorship (2014)   

Consequences of Harassment  

 

Traveling is an opportunity to obtain an experience of leisure. Therefore, tourists expect to be accorded with 

warm welcome any time they interact with the host community during their holiday. However, they suffer 
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from violence, crime, and harassment,
7
 which causes dissatisfaction with the overall quality of the tourism 

experience.
 34

 Furthermore, harassment has serious consequences on tourists’ perceptions, attitudes, and 

experiences,
34

 and also on tourist destinations.
36

Moreover, the frequency of harassment has an effect on 

tourist arrivals
37

 because tourists' negative perception of a destination is often reported in the media. Also, 

tourists warn their friends and families and this causes a negative word of mouth being spread.
3
 

consequently, the longer-term impact may include fewer repeated visits,
 38 

economic loss, and permanent 

damage to the image of the destination.
 39,40,41

Tourists tend to avoid destinations of high levels of safety 

risk.
42

It takes both a sufficient time lapse and a significant promotional effort to convince tourists to return to 

destinations that are widely seen as unsafe.
 13

In addition, crime against tourists can cause foreign 

governments to announce travel safety advisories and warnings,
3, 43

 directing their citizens to alter their 

vacation plans, which might include choosing alternative vacation destinations.
40

  

 

Harassment and Destination Choice 

When deciding to travel or return to a destination a tourist faces a "choice." "Choice," according to 

psychological theory, is characterized by conflict, uncertainty, and cognitive activity. Choice involves the 

decision making process. Deciding to travel to a destination that is known to be affected by harassment and 

crime, a risky decision is involved. Safety can play a role in the tourist destination decision. In addition, 

vacation choices depend on information obtained through different ways: media, social media, travel agents, 

and especially word-of-mouth from friends and family. These all can be a very influential source affecting 

one's choice of a destination, whether positive or negative. If an experience with harassment is learned, it 

may cause one to decide not to travel to that particular destination and influence others' 

opinions.
44

Moreover ,  p ast travel experiences, types of risk, and the feelings of safety are the most 

important factors which influence the likelihood that tourists will travel to or avoid such destinations on their 

next vacation.
45

  

Research Methodology  

Data has been collected using a structured questionnaire, focusing on the forms of harassment, the 

frequencies of harassment experience, location of harassment, the harasser, and future intention to return to 

Egypt. A total of 270 questionnaires have been distributed, and 238 were collected (with a response rate of 

88.1%). Only 218 questionnaires were valid. The survey has been conducted in three tourist regions: Giza 

Pyramids area , Sharm-El Sheikh , and Hurghada.  

The questionnaire consisted of three sections and the participants have been asked firstly , if they have 

experienced any form of harassment or annoying behavior during their vacation, those who said "yes" i.e. 

have been harassed were 128 (58.7 % of the respondents) ; they continued filling out the survey. The 

participants who answered "no", but knew about someone who had such experience were 90 respondents 

(41.3%), (they were asked to go directly to section3).(Table2)  

The first section was designed to provide demographic information about the respondents, the second 

section described the forms and rates of harassment, frequencies of harassment experience, and kind of 

harassers. The third section measured the relationship between harassment and tourists' intention to revisit 

Egypt.  

Firstly, the main objective is to determine whether the respondents have experienced any harassment.  

Table 2   Have you experienced harassment? 

Harassment Experience Frequencies Percentage 

Yes  ( they personally experienced harassment) 128 58.7 % 

No (but knew about someone who had such experience) 90 41.3 % 

total 218 100% 

Section (1):  only 128 have been answered this section 
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Demographic Information 

This part of the survey asks the respondents to share some personal demographic information. They have 

been asked to share their age and gender. 

Table 3 Age of tourists 

Age Frequencies Percentage 

Less than 25 years 21 16.4 

25 years to less than 40  77 60.2 

40 years to less than 60 30 23.4 

Over 60  - - 

Total 128 100% 

Table 3 shows the relationship between age and harassment rate. The percentage of tourists aged (25 years to 

less than 40 years  ( (60.2%, n=77) have been more likely to be harassed. The explanation for why youthful 

tourists are most at risk of harassment is their lifestyle, such as going out more than other ages, and going to 

high risk locations such as bars and nightclubs. Middle aged tourists (40 years to less than 60) experienced 

slightly less harassment (23.4%, n=30) because they have more travel experience than the other group of 

tourists. Younger tourists(less than 25 years) experienced the least harassment (16.4%, n=21). The study 

concludes that elderly tourists have not experienced relatively any harassment since they prefer to stay 

mostly in hotels, and prefer a quiet environment. These results match the results of previous studies of Allen
6
 

, Chepkwony and Kangogo
 27

, De Albuquerque and Mc Elroy
32

,
 
khairat and Mahrous

 46
 who demonstrated 

that youthful tourists experience more harassment because they engage more with the locals and participate 

in more tourism activities such as shopping and sightseeing.  

Table 4 Gender of tourists 

 

 

Frequencies Percentage 

Female   58       45.3 

Male 70 54.7 

Total  128 100 % 

Table 4 shows that male tourists have been somewhat more harassed (n =70, 54.7%)  ) than female tourists ( 

n =58,45.3% )  as  male  are more likely to be harassed by vendors , drug  peddling and beach girls; these 

results confirm the study of Chepkwony and Kangogo
27

, De Albuquerque and Mc Elroy
32

. 

 

Section(2):  Harassment Experience 

This section is to determine the frequencies of harassment experience, forms and rates of harassment, and 

kind of harassers , it also shows where the respondents have been harassed. 
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Table 5 Repeated harassment 

 

Repeated times 

 

 

 

Total 

 

Frequencies Percentage% 

Once 54 42.2 % 

Twice 38 29.7 % 

Thrice 36 28.1 % 

Total 128 100% 

Table 5 shows that tourists on the first visit to Egypt have been more harassed than those on repeated visits, 

which means familiarity with the local behavior have taught them to avoid certain areas or activities where 

harassment is prevalent, and to minimize exposure to harassment. Moreover, these results confirm the study 

of Kozak 
25

, Chepkwony and Kangogo
27

, De Albuquerque and Mc Elroy
32

 who found that the first-time 

tourists may encounter more problems than repeaters who have already become familiar with the location 

and the local traditions. 

Table 6 Ways of harassment  

 Frequencies Percentage 

Robbery 24 18.8% 

Assault 14 10.9% 

Rape 26 20.3% 

Abuse 34 26.6 % 

Fraud 30 23.4 

Total 128 100 % 

Table 6 presents the percentage of each way of incidents. It shows that abuse and fraud are the most occurred 

ways of harassment with percentages of 26.6% and 23.4%, respectively, as against 20.3% and 18.8 %, for 

rape and robbery, and10.9%, for assault records  

Table 7 Location of harassment  

Location Total  

 Frequencies Percentage 

Beaches  21 16.4% 

 Hotels  23 18% 

Streets  32 25% 

Taxis 17 13.3% 

Tourist sites 15 11.7% 

Bazaars 20 15.6% 
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Table 7 shows the places where harassment occurs. It is obvious that streets seem to be the area where  most 

harassment cases occurs (25%, n=32), followed by hotels (18%, n=23). Also, the other places where 

harassment occurred were beaches (16.4 %, n=21), bazaars (15.6 %, n=20), and taxis (13.3%, n=17). 

However, a few respondents (11.7%, n=15) have been harassed at tourist sites. The results also match those 

of Skipper 
34 

who stated that harassment most often takes place on the street.  

Table 8 Types of harassment 

 Female Male Total rank 

Frequencies Percentage Frequencies Percentage Frequencies Percentage 

Verbal 

harassment  

10 7.8% 26 20.3% 36 28.1% 1 

Non-verbal 

harassment  

7 5.4% 1 0.7 %   8  6.1 % 6 

Physical 

harassment 

8 6.3% 8 6.3% 16 12.6 % 4 

Begging 17 13.3% 13 10.2% 30 23.5 % 2 

Drug  

peddling 

5 3.9% 5 3.9% 10 7.8% 5 

Pestering 11 8.6% 17 13.3% 28 21.9% 3 

 

Table 8 shows that (28.1%, n=36) of the respondents have indicated that verbal harassment is the most 

common type, followed by begging (23.5 %, n=30), pestering (21.9 %, n=28), physical harassment (12.6 %, 

n=16), drug peddling (7.8%, n=10). On the other hand, the least common type of harassment experienced by 

respondents is non-verbal harassment (6.1 %, n=8). 

In addition, males are more likely to be verbally harassed and pestered by vendors because they are 

ordinarily householders; and females are more likely to encounter problems with beggars because women are 

more sympathetic to them. 

Table 9 the nature of harassers  

 Female  Male Total  

 Frequencies 

 

Percentage Frequencies Percentage Frequencies Percentage 

Tourist guides 11 8.6% 3 2.3% 14 10.9% 

Taxi drivers 3 2.3% 12 9.4% 15 11.7% 

Hotels employees 14 10.9% 9 7% 23 18% 

Beach boys 12 9.4% 8 6.3% 20 15.6% 

Vendors 6 4.7% 19 14.9% 25 19.5% 

Travel agents 8 6.3% 5 3.9% 13 10.2% 

Beggars 4 3.1% 14 10.9% 18 14.1% 
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Table 9 shows that the main group of harassers identified by tourists are vendors (19.5 %, n=25), followed 

by hotels employees (18%, n=23), beach boys (15.6%, n=20), beggars (14.1%, n=18), taxi drivers (11.7%, 

n=15), tourist guides (10.9 %, n=14) and travel agents (10.2 %, n=13). 

The high percentage of male tourists encountering harassment by vendors can be attributed to that male 

tourists have more say on purchases than female tourists. On the other hand, the highest percentage of female 

tourists has encountered harassment by hotels employees.  

Section (3): Intention to revisit Egypt 

In this section the main objective is to determine the effect of harassment on the intention to revisit Egypt 

(218 respondents answered this section). 

Table 10 the attitude of tourists toward Egypt as a tourist destination 

 (1) 

Strongly 

agree 

(2) 

Agree 

(3) 

Neutral 

(4) 

Disagree 

(5) 

Strongly 

disagree 

Mean Standard 

deviation 

1- Had got a 

good 

impression 

about Egypt  

Frequencies 7 43 3 14 151 

4.188 1.326 
Percentage 3.2% 19.7% 1.4% 6.4% 69.3% 

2- Enjoyed  

such 

experience, 

and satisfied 

with holiday 

Frequencies 12 31 - 47 128 

4.138 1.281 Percentage 5.5% 14.2% - 21.6% 58.7% 

3- Egypt is 

safe and 

secure 

 

Frequencies - 17 - 22 179 

4.665 0.833 Percentage - 7.8% - 10.1% 82.1% 

4 -  Will 

recommend 

Egypt to 

others 

Frequencies 5 9 1 83 120 

4.395 0.880 
Percentage 2.3% 4.1% 0.5% 38.1% 55% 

5-Intention to 

revisit Egypt 

 

 

 

Total attitude 

Frequencies 9 27 - 56 126 4.206 

 

 

 

 

4.318 

1.187 

 

 

 

 

1.101 

Percentage 4.1% 12.4% - 25.7% 57.8% 

 1-5 Scale:  where 1= strongly agree, and 5= strongly disagree 

Table 10 reports the respondents' attitude toward Egypt as a tourist destination, their experience, satisfaction, 

and intention to travel, either now or in the near future, to Egypt. The respondents have answered on a scale 

of one to five, where one means 'strongly agree' and five means 'strongly disagree'. As shown, the answer of 

respondents to all statements is negative with a mean of 4.318, and a standard deviation of 1.101. The 

standard deviation of the means ranges from 0.83 to 1.32, reflecting their smallness. Also, the mean 

differences range from 4.13 to 4.66.  

Respondents who have got a bad impression on Egypt are 75.7%. Also, the majority of the respondents 

(80.3%) were not satisfied with the experience and did not enjoyed it. Moreover, 92.2 % of the respondents 
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thought that Egypt is an unsafe destination. Again, 93.1% assured that they will not recommend Egypt to 

their friends; and finally a very large portion of the respondents (83.5%) said that they would not revisit 

Egypt due to their exposure to harassment. 

Conclusion and recommendations 

Harassment is a negative behavior which has a great impact on one’s experiences. Tourists' satisfaction is 

heavily reliant on the host community and on safety. Moreover, negative experiences may result in negative 

attitudes toward the choice of destination causing travelers to amend their travel plans. Also, the word-of-

mouth of family and friends is the most important influential source affecting destination choice. Few studies 

have focused on the effect of harassment on tourists’ travel decision, and specifically on the choice of tourist 

destinations. Therefore, this study aims to identify the types of tourists’ harassment, determine the factors 

leading to this problem in Egypt, and investigate the effect of harassment on tourists’ decisions to travel to 

Egypt. The findings of the study points out that tourists aged 25 years to less than 40 are more likely to be 

harassed than other ages. It also demonstrates that tourists on first visit to Egypt are more likely to 

experience harassment than those on repeated visits. Furthermore, the results indicate that verbal harassment 

is the main type of harassment, followed by begging, vendor persistence, and physical harassment, 

respectively. In addition, the results illustrate that male tourists are slightly more harassed than female 

tourists, and harassment incidences vary by gender. Also, a high percentage of female tourists encounter 

harassment by hotels employees. As a result, the tourists' opinion of traveling to Egypt is negative. As being 

an unsafe destination; they got a bad impression and will not recommend Egypt to their friends, and would 

not revisit it. Finally, the study recommends a number of actions that could be taken to minimize these 

incidences. A positive anti-harassment campaign should be mounted to protect tourists and make them feel 

welcome. Also, setting up a complaints center seems necessary to deal with complaints, beside increasing the 

presence of tourists’ police to track harassment at tourist sites, increasing citizens' awareness of the 

importance of tourism to the economy of the destination, taking legal actions, implementing ordinances to 

regulate the vending of goods and services, and punishing vendors without licenses.  
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دراست حالت : مصر دراست أثر ظاهرة التحرش بالسياح فى اختيار المقصذ السياحى  

 غادة محمذ خيرث عبذ الحميذ

جامعت مذينت الساداث -كليت السياحت والفنادق   

 الملخص العربى

نهمقصذ انسٕادّ، دٕس ٔخراس انمقصذ انزِ ذرذقق فًٕ سلامرً انشخصٕح تؼٕذا  ياخرٕاس فٓ انرٓ ذؤشش مه أٌم  انؼُاممٔؼذ شؼُس انسائخ تالأمان 

نّ قطاع انسٕادح َ أخزخ أشكالا مخرهفح مىٍا إاورششخ ظاٌشج انرذشش فٓ مصش فٓ اَٖوح الأخٕشج َامرذخ ، َقذ ػه انمخاطش َأػمال انؼىف

نرذشش انجسذِ َانجىسٓ. ٌزا َقذ أصثذد ٌزي انظاٌشج  ذشكم ذذشش انثائؼٕه، َانمرسُنٕه، َانرذشش انهفظٓ، َانرذشش انثصشْ، َا

خطُسج شذٔذج وظشا نرأشٕشاذٍا انسهثٕح فّ سمؼح َصُسج مصش انسٕادٕح دٕس ذخهق نذِ انسائخ صُسج سهثٕح ذىؼكس ػهّ قشاسي تانؼُدج إنّ 

ٌشج انرذشش، َأوُاع انرذشش، َوُػٕح مصش مشج أخشِ.نزا ذٍذف ٌزي انذساسح إنّ انرؼشف ػهّ الأسثاب انرّ ذؤدِ إنّ اورشاس ظا

انمرذشش، َػذد انمشاخ انرّ ذؼشض فٍٕا انسائخ نرجشتح انرذشش، ػلاَج ػهّ آساء انسٕاح فّ مذِ ذأشٕش ٌزي انرجشتح انرّ ذؼشضُا نٍا ػهّ 

رؼشف ػهّ ذجاستٍم مغ سائخ  تغشض ان 218قشاسٌم لاخرٕاس مصش كمقصذ سٕادّ؛ َقذ اػرمذخ انذساسح ػهّ إجشاء دساسح اسرقصائٕح مغ 

سىح كاوُا أكصش ػشضح نهرذشش َانمضأقح مه  40إنّ أقم مه  25أشاسخ ورائج انذساسح إنّ أن انسٕاح انزٔه ذرشاَح أػماسٌم تٕه انرذشش. 

امُا تركشاس أكصش ذؼشضا نهرذشش مه ٌؤلاء انزٔه ق ُاالأػماس الأخشِ . كما أَضذد انذساسح أٔضا أن انسٕاح فٓ أَل صٔاسج نٍم نمصش كاو

أشاسخ انىرائج إنّ أن  َرنك لاسرفادذٍم مه انرجشتح انساتقح َاكرساتٍم انخثشج انرّ ذساػذٌم ػهّ ذجىة  انرذشش تٍم مشج أخشْ. أٔضا انضٔاسج،

رائج أن انسٕاح انرذشش انهفظٓ ٌُ مه أكصش أوُاع انرذشش ، ٔهًٕ مطاسدج انمرسُنٕه،  َإنذاح انثائؼٕه، شم انرذشش انجسذِ ؛ كما أظٍشخ انى

، َقذ كاود آساء انسٕاح  سهثٕح فٕما ٔرؼهق تاخرٕاس مصش كمقصذ سٕادٓ َ ذكشاس انضٔاسج إنٍٕا تالإوازانزكُس أكصش ذؼشضا نهمضأقاخ مقاسوح 

َأخٕشا ذقرشح  مسرقثهٕا، َرنك ظىا مىٍم أن مصش َجٍح غٕش آمىح، َنه ُٔصُا أصذقاءٌم تضٔاسج مصش، َ نه ٔقُمُا تركشاس انضٔاسج إنٍٕا .

، َضشَسج سه انذساسح أوً ٔىثغٓ ذفؼٕم خظ ساخه ٔرم اخطاس انسٕاح تً نلاذصال فّ دانح طهة انمساػذج انسشٔؼح ػىذ انرؼشض نهرذشش

ا ََضغ انؼقُتاخ انمىاسثح نكم وُع تما ٔرىاسة مغ طثٕؼرً، َإقامح مشاكض فّ مخرهف انمىاطق انرّ ٔرُاجذ تٍقاوُن سادع َفقا نىُع انرذشش 

 . انجائهٕهذكصٕف انرُاجذ الأمىّ َانجذٔح فّ  ذذشٔش انمخانفاخ نهثاػح انسٕاح ذخرص تاسرقثال شكاَاٌم انخاصح تانرذشش، فضلا ػه  ضشَسج 


